














Downtown Wichita Action Plan

Your Designs!
How Would You Connect Open Spaces?
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Activating the Rive Nﬂ
What ‘I\m m‘o u want the river
like to wn—rn" ook like?

Food & Beverage (33%)
I Recreation (27%)
I cultural (22%)

I Retail (10%)
Residential (6%)

B Hotel (2%)

45% of open house
attendees want
the river to be lush
and activated, like
the Avon River in
New Zealand!
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History and Culture

History and Culture

Key Takeaway

Stories of history and culture can be told in a myriad o S, ‘i vmzre
open to all of them. Open house attendees gravi d%

itated
moments and sto ing paths toc ectdo owo ent
cultural assets li ur p rt ichita-Sedgwick County Historical
of e

Museu a new performing arts center, with a
clear ge ic ency to locate thi ential civic asset along or near the river.
— -
. =
Your Designs!

Where should stories of history
and culture be told? N

A focused on creating
series of connected
itineraries between
g : cultural destinations.
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Downtown Wichita Action Plan

How should stories of history and culture be told?

‘ Creative Moments

like murals

NG

I Creative Moments (34%)

[ storytelling Paths (26%)
[ Moments of History (21%)

Tech-Based Experiences
(19%)

B Storytelling Paths

L e L

Tech-Based
Experiences

b5
=

like building
facade activation
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Demonstration Sites

Demonstration Sites

What are demonstration sites?

Demonstration sites are key areas that can shape how the next generation of
Wichitans perceives and experiences downtown. These locations have been central
to public and private development discussions or are undergoing transitions where
the ActionPlan can ensure they reflect and respond to community needs and
aspirations. As a whole, Wichitans want to see a mix of housing, retail, dining, and
family-friendly open spaces on these sites to support and engage with nearby
context like the river, hospital, arena, or biomedical campus.

Where are the demonstration sites?

Let’s Imagine the Future of:
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Downtown Wichita Action Plan

(] ] (]
River District
@ | like it the way it is!

Mixed-Use River District with Market, 0%
Food Hall, Open Space, Recreational,

Preserve the exterior,
and Cultural Uses

enhance river access;and
introduce new uses

R 25

' Preserve the facade, innovate
in design.and use, and
enhance river access

“New Performing Arts” “New Convention Center”

“Interesting Opportunity forDynamic Architecture”

“Activate All Green Space” “Old Library -'Grocery Store?”

“Leave Only Edgesiof Cll - Fill In With a Park” 7 5 0/0

| | —

The Hospital District I1st and Waco

Mixed-use hospital district Riverfront living,

with housing, research, dining, and

dining, and shops culture for families

“Housing Development to Drive Density” “Mixed-Use” “Family fun area” “Green space!!” “Face the river”
“Use those empty parking lots!” “More medical” “Mixed-use green space with dining, patios, and

shopping” “New performing arts center could be here”

“Housing and hotel” “Apartments”

® W Ay -

The Transit Center “ Arena South

Biomedical Village with student i Arena-supportive

housing, shops, parking, research, dining, shops,

and educational space hotel, and parking

“Downtown Wichita’s busiest private development” “Restaurants and green space” “Outdoor dining” “Base
“Housing” “Shops and corner store” “More open space” level retail/restaurants and hidden parking garage”

“More hotels in the area” “Chili’s” “Retail or 3rd places”
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TO VIEW THE FULL ACTION PLAN, VISIT
DOWNTOWNWICHITA.ORG/ACTIONPLAN




